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THE PINK TAX DILEMMA

Christianna Schiotis | News Editor
cschiotis@therampageonline.com

The “pink tax” is a theory that feminine hygiene prod-
ucts and products that are colored pink are marked
up, according to a quick Google search. But for many
women the pink tax is nota theory- itis reality.

New York and California have putin laws to prevent
the pink tax from affecting women, according to Assem-
bly Bill 1287, but their efforts are minimal. Pink tax still
aflects women daily.

For example, a 3.8 ounce of Dove Deodorant spray
tardeted at men goes for $7.86. While the same de-
odorant targeted at women sells for $8.51, according to
walmart.com.
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This example is one of many exploits targeted towards
feminine products ; they are typically priced higher by
afew cents, in this instance 17cents. If this is taken into
account for all the products society pressures women
to buy, this pocket change adds up.

In society, there is a norm that women need to look “put
together : " their hair needs to be brushed, they need to
be wearing makeup, they need to smell good, their clothes
need to be clean and they need to be skinny. The pressure
for young women to wear makeup pushes the pink tax even
further.

Aresearcharticle from 2022, reports that 78% of Ameri-
can women spend one hour aday on their appearance ; ap-
proximately 10 minutes of that time is spent doing makeup.

Women in New York spend about $300,000 in their life-
time on facial cosmetics, according to the research article.

The typical targeted demographic for the makeup indus-
try is women between the ages of 15-24, with New York
having over 1.2 million women in this age group, according
to data.census.gov.

For that group of women, the facial cosmetic industry
would make about $379 billion from purchasing their prod-
ucts in their lifetime.

Everyone has their interpretation of the beauty standard
in the United States, however, there is a universal standard
that women typically follow. An academic report from
2023 stated that seven in ten women and young girls have
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low body confidence. Furthermore, nine out of ten women
“worship thinness.”

The article also acknowleddes that men have the same
statistics when it comes to achieving societal norms ; they
justlook different from women.

However, companies utilize this fear that women have to
achieve an unreachable goal to mark up their prices.

The beauty industry utilizes social media to promote
their products. Instagram and Tik Tok are riddled with
intransparentads from influencers who meet the societal
beauty standard. Industries pay the influencers to tell their
audiences about products and *how good they are.” Not
only do people trust these celebrities opinions ; but the
sales for these products skyrocket allowing the companies
to stuff their pockets full of the fans: money.

Insecure audiences latch on to the idea that the product
will work exactly how it did for the celebrity- or make them
look exactly like their idol.

The beauty industry also benefits from promoting name-
brand products. For example, the “10-year-olds in Sephora’
trend on social media buying Drunk Elephant skincare that
is made for adults.

These yound children are ignorant- what even is
retinol? They don‘t know. They only know what the in-
fluencer is telling them. To illustrate, the influencer may
say “This is good for your skin, it gets rid of wrinkles,”
and the impressionable children believe the influencer
because they idolize them.

Not only does the industry push makeup and skincare
products to young dirls, but feminine hygiene prod-
ucts that many women have to buy are marked up on
purpose.

Many women get their period, and they need pads or
tampons. While there are off-brand options, sometimes
they are unreliable. For a pack of Always 50 pads, itis
$10.47- which makes each pad about 21 cents, accord-
ing to walmart.com. But why capitalize on somethind
that women need?

A typical womans cycle lengdth is one week every
month until they are between 45 and 55. To buy one
pack of pads for each month of the year it costs $125.64.
To buy pads every month for 50 years is $6,282.29.

This doesntinclude the price of medicine to help
with the pain, heating pads, and maybe a day off of
work. Ten percent of women with period cramps can't
“work, exercise or play for several hours to several days
each month,” due to the severity of their pain, according
to Harvard Health Publishing. Again, the industry pushes
medication specifically designed to help alleviate the pain-
Acetaminophen, more commonly known as Midol.

I have tried Midol to help alleviate the pain- butitdidnt
work. 've only found that Ibuprofen slightly helps me. Ac-
etaminophen is the same active ingredient used in Tylenol.
Midol has some other additives init ; they say they are
supposed to “help” to alleviate cramps. Forty capsules of
Midol sell for $9.48, on the other hand, Tylenol 50 count is
$7.82, according to walmart.com. So for $2.11less, you can
purchase the same thing and get more.

Big corporations have found loopholes to generate extra
income and make it seemingly invisible : like the deodorant
only being 17 cents cheaper. Some see 17 cents as not worth
the hassle, but when you have to replenish products every
month, that 17 cents starts toadd up.
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While colleges consistently pursue inclusivity asa
fundamental principle, the journey for neurodiverdent
students is riddled with challenges that not only distinguish
their academic experiences butalso their academic
success.

Neurodivergent is the term for differing mental or
neurological functions from what is considered normal.
Neurodiversity encompasses a range of neurolodical
variations such as Autism, Attention Deficit Hyperactivity
Disorder (ADHD), Dyslexia, and more.

In 2028, [ was diagnosed with ADHD and Obsessive-
Compulsive Disorder (OCD), both are neurological
differences that fall under the
neurodiverdent category.

After the diagnosis, many of the missing
puzzle pieces came to light. I struggled
with deadlines due to the lack of time
management, not because | was lazy. The
reason | struggled with Math and Science
was due to overstimulation from so much
information and struggling to focus during
lectures, not because | wasn‘t smart enough.

According toaresearch article written
by the Agdie Neurodiversity Community,
aneurodivergent-led student organization
atUC Davis, roughly 1.5 percent of college
students have Autism, 5 percent have been
diagnosed with ADHD, and more students
have undisclosed or undiagnosed ADHD.

The article also states that many
neurodiverdent students face
stereotypes and misconceptions that
lead to discrimination, bullying and social
exclusion. One misconception is that
neurodivergent people cannot effectively
communicate, however, it may be true for
some, but itis not true for all. Some prefer
non-verbal communication to help process
information quickly and easily.

Neurodivergent students are bullied into
thinking that they are worthless, dumb,
stupid, and many other inappropriate
words from bullies who lack educational

knowledge.

This results in students developing depression, anxiety
and suicidal thoughts or actions. Autistic students have a
high rate of suicide and students who have ADHD are four
times as likely than generalized students to attempt suicide
as stated in the article.

Neurodivergent students face various factors that
hinder their completion of college degrees. According
to the Fresno City College Disabled Students Programs
and Services website page, One factor is that students
must have disability documentation to gain access to
accommodations from the college. Many students cannot
get certain documents or assessments from medical
providers due to the lack of financial means.

Neurodivergent students are also discriminated against
by collegiate administration due to their view of disability

“through predominantly medicalized, legalistic, and deficit-
based lenses” as stated in the article previously mentioned.

As aneurodivergent student, I struggled with depression,
discrimination from teachers and classmates, and anxiety
from the idea of not being good enough or smart enough
for certain topics. | constantly silenced my thoughts
because I believed what I thought wasn‘t the normal answer
that someone else would say.

Itis crucial for colledes to proactively foster asupportive
environment for neurodivergent students. This includes
promoting awareness and understanding among faculty
and peers, streamlining the accommodation process,
providing academic and social support programs, and
creating inclusive campus policies.

Despite the challenges neurodivergent students face,
there is hope for a brighter future. By advocating for
inclusive policies and fostering a
supportive environment, colleges
can empower neurodivergent
individuals to thrive academically
and socially.

As aneurodiverdent student
myself, I've experienced firsthand
the hurdles that come with
navigating higher education.
From battling stereotypes to
overcoming discrimination,
each day presents its own set of
obstacles. However, I refuse to let
these challendes define me.

Through resilience and
determination, I've discovered my
unique strengths and capabilities.
While my journey may be marked
by twists and turns, [am reminded
of the countless others who walk
alongside me, each with their own
story to tell. Together, we can
shatter stereotypes, break down
barriers, and pave the way for a
more inclusive future.
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